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Hey, I’m DJ. Email me: dj@djwarren.me

I grew up sketching 
my own concept 
cars and taking 
black-and-white 
film photos on 
family vacations 
before I caught the 
graphic design bug 
in college. 

I started honing my skills at a startup 
marketing agency in East Texas, and we 
stuck together for more than a decade. As 
the agency’s creative director, I learned 
more about design and marketing as 

we grew into one of the most successful 
agencies in the area. Starting on the 
ground floor gave me the opportunity and 
freedom to learn more than just traditional 
graphic design, and I now have experience 
in TV spot production, copywriting, event 
planning, digital advertising, and general 
marketing principles.

I eventually left that agency when I 
moved across the country to Richmond, 
VA, where I found a new home at Owen 
Design. I began there as a Junior Art 
Director, but we dropped the “Junior” 
after just over a year. There, I took the 

skills I learned in Texas and applied 
them on a much larger scale, working on 
campaigns for national and international 
organizations like Vanguard, World Bank 
Group, the Wilderness Society, AARP, and 
Georgetown University. 

I value working relationships that are fun, 
friendly, and collaborative. I’m happy to 
pitch in for a single asset or join your team 
for a wide-reaching campaign! My best 
work is done for clients who put people 
first and embrace a bold design approach. 
If this sounds like a good fit for your needs, 
I’d love to chat!

http://www.djwarren.me
mailto:dj%40djwarren.me?subject=


4

L O N G - F O R M  D O C U M E N T S

Georgetown University CEW Report — College ROI

I

Center
on Education

 and the Workforce

McCourt School of Public Policy

Anthony P. Carnevale
Ban Cheah
Martin Van Der Werf

2019

A FIRST TRY AT ROI: 
Ranking 4,500 Colleges

 A First Try at ROI: Ranking 4,500 Colleges 

Acknowledgments
We are grateful to the individuals and organizations whose generous 

support has made this report possible: Lumina Foundation (Jamie 

Merisotis, Wendy Sedlak, Holly Zanville, and Susan D. Johnson); the Bill 

& Melinda Gates Foundation (Patrick Methvin and Jamey Rorison); the 

Joyce Foundation (Sameer Gadkaree); and the Annie E. Casey Foundation 

(Bob Giloth and Allison Gerber). We are honored to be their partners in 

our shared mission of promoting postsecondary access, completion, and 

career success for all Americans. 

The staff of the Georgetown University Center on Education and the 

Workforce was instrumental in the production of this report from 

conception to publication. In particular, we would like to thank 

• Jeff Strohl for research direction;

• Nicole Smith for economic methodology;

• Kathryn Peltier Campbell and Michael C. Quinn for editorial and 

qualitative feedback;

• Hilary Strahota, Emma Wenzinger, Frank Zhang, Caitlin Panarella, 

and Allie Babyak for communications efforts, including design 

development and public relations; and

• Andrew Debraggio and Coral Castro for assistance with logistics 

and operations.

Many others contributed their thoughts and feedback throughout the 

production of this report. We especially are grateful to our talented 

designers, editorial advisors, and printers, whose efforts were vital to its 

successful completion.

The views expressed in this publication are those of the authors and do not necessarily 

represent those of Lumina Foundation, the Bill & Melinda Gates Foundation, the Joyce 

Foundation, or the Annie E. Casey Foundation, or any of their officers or employees. All 

errors and omissions are the responsibility of the authors.

I

Contents
Introduction ........................................................................................................ 1

Calculating the Potential ROI of College .....................................................4

Conclusion ......................................................................................................... 17

References .........................................................................................................18

Appendix A. Data and Methodology .............................................................19

Appendix B. Table of 4,500 Colleges and Universities .............................24

17 A First Try at ROI: Ranking 4,500 Colleges16

Institution State
Predominant 
award Type

40-year 
NPV rank 40-year NPV

10-year 
NPV rank 10-year NPV

Graduation 
rate

Median 
debt

Bennett College NC Bachelor’s Private nonprofit 3404 $572,000 4437 -$2,000 40% $19,000

Halifax Community College NC Certificate Public 3410 $571,000 1830 $120,000 27% $3,500

Mitchell Community College NC Associate’s Public 3410 $571,000 2018 $114,000 24% NA

Sampson Community College NC Associate’s Public 3396 $573,000 2094 $112,000 28% NA

Sandhills Community College NC Associate’s Public 3410 $571,000 2244 $107,000 16% $2,000

Shaw University NC Bachelor’s Private nonprofit 3410 $571,000 4309 $23,000 18% $12,720

Southeastern Community College NC Certificate Public 3404 $572,000 2304 $105,000 19% $3,744

Keene Beauty Academy NH Certificate Private for-profit 3404 $572,000 833 $152,000 80% $9,833

Capri Institute of Hair Design-Clifton NJ Certificate Private for-profit 3424 $569,000 1742 $123,000 61% $7,867

Harris School of Business-Voorhees 
Campus

NJ Certificate Private for-profit 3404 $572,000 887 $150,000 66% $7,460

Parisian Beauty School NJ Certificate Private for-profit 3396 $573,000 1206 $140,000 81% $7,000

Indian Capital Technology Center-
Muskogee

OK Certificate Public 3420 $570,000 2244 $107,000 94% NA

Indian Capital Technology Center-
Tahlequah

OK Certificate Public 3424 $569,000 2244 $107,000 95% NA

Cheyney University of Pennsylvania PA Bachelor’s Public 3430 $568,000 4357 $17,000 19% $19,760

South Carolina State University SC Bachelor’s Public 3433 $567,000 4395 $8,000 37% $22,500

Fortis Institute-Cookeville TN Certificate Private for-profit 3433 $567,000 3049 $80,000 55% $8,605

Remington College-Nashville Campus TN Certificate Private nonprofit 3420 $570,000 3404 $67,000 50% $9,500

Brightwood College-Dallas TX Certificate Private for-profit 3410 $571,000 3287 $71,000 66% $9,234

Concorde Career College-San Antonio TX Certificate Private for-profit 3440 $566,000 3238 $73,000 75% $9,500

Eagle Gate College-Murray UT Certificate Private for-profit 3433 $567,000 4267 $27,000 61% $12,931

Eastern Shore Community College VA Certificate Public 3396 $573,000 1888 $118,000 24% NA

Mountain Empire Community College VA Certificate Public 3430 $568,000 2123 $111,000 37% NA

Rudy & Kelly Academy-A Paul Mitchell 
Partner School

VA Certificate Private for-profit 3440 $566,000 1774 $122,000 73% $9,833

Southside Virginia Community College VA Certificate Public 3424 $569,000 2145 $110,000 40% NA

Southwest Virginia Community College VA Associate’s Public 3424 $569,000 2018 $114,000 34% NA

Bluefield State College WV Bachelor’s Public 3404 $572,000 3210 $74,000 23% $11,500

Salem University WV Bachelor’s Private for-profit 3410 $571,000 4250 $29,000 20% $8,088

Source: Georgetown University Center on Education and the Workforce analysis of data from the US Department of Education College Scorecard, 2019.

The College Scorecard is an ambitious attempt to provide 
copious data and information to students and families who 
are comparing colleges. The price of this abundance is a 
lack of guidance on how the data can be used to guide 
college investment decisions. 

The combination of program costs and earnings into a 
simple calculation of returns is not sufficient to provide 
clarity about the value of degrees from various institutions, 
but it does provide some insights. While in our view, 
the net present value at a long-term horizon is the best 
comprehensive benchmark for judging value, students 
might take a different view depending on their goals and 
reasons for pursuing postsecondary education. Researchers 
continue to struggle to provide a set of clear guidelines for 
how the scorecard data can best be used. The expected 
addition later this year of median debt and earnings by 
program by institution might lead to greater clarity. 

Find your school and bold our URL in a 

different color to make it stand out better  

Visit cew.georgetown.edu/CollegeROI for 

online, sortable tables of the 4,529 colleges  

and universities by various ROI metrics. 

Conclusion
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A wide variety of institutions have low long-term economic value. The bottom 10 institutions range 

from theological institutions to beauty schools to colleges specializing in the arts. They are evenly 

divided between two- and four-year institutions. The short-term (10 year) net present value for all 

these institutions is less than $60,000. Two have a negative net present value (Table 3).

Table 3. The institutions with the lowest net present value in the long term include theological institutions, beauty schools, and a tribal college.

Institution State
Predominant 
award Type

40-year 
NPV rank 40-year NPV

10-year 
NPV rank 10-year NPV

Graduation 
rate

Median 
debt

Yeshivath Viznitz NY Bachelor’s
Private 
nonprofit

4520 $294,000 4296 $24,000 85% NA

Phagans Medford Beauty 
School

OR Certificate
Private for-
profit

4521 $286,000 3847 $52,000 75% $6,765

Pennsylvania Academy of 
the Fine Arts

PA Bachelor’s
Private 
nonprofit

4522 $284,000 4527 -$94,000 55% $19,500

Clarksburg Beauty Academy 
and School of Massage 
Therapy

WV Certificate
Private for-
profit

4522 $284,000 4208 $33,000 55% $6,333

Yeshiva Gedolah Imrei Yosef 
D’spinka

NY Bachelor’s
Private 
nonprofit

4524 $276,000 4357 $17,000 61% NA

Paul Mitchell the School-
Louisville

KY Certificate
Private for-
profit

4525 $258,000 4228 $31,000 59% $11,988

Leech Lake Tribal College MN Associate’s Public 4526 $256,000 3813 $53,000 16% NA

Rabbinical College of Ohr 
Shimon Yisroel

NY Bachelor’s
Private 
nonprofit

4527 $248,000 4475 -$20,000 40% NA

Commonwealth Technical 
Institute

PA Certificate
Private 
nonprofit

4528 $242,000 4395 $8,000 80% NA

Elevate Salon Institute-
Chubbuck

ID Certificate
Private for-
profit

4529 $240,000 4429 $0 80% $13,000

Source: Georgetown University Center on Education and the Workforce analysis of data from the US Department of Education College Scorecard, 2019.

Institutions that offer primarily bachelor’s degrees have the lowest 

short-term economic value but the highest long-term economic 

value. Colleges that offer primarily associate’s degrees have the highest 

short-term economic value ($141,000) (Figure 1). 

21 Georgetown University Center on Education and the Workforce analysis of US Census Bureau, Historical Income Tables: People, Table P-43: Workers (Both Sexes Combined) by Median Earnings and Mean Earnings, https://www2.census.gov/
programs-surveys/cps/tables/time-series/historical-income-people/p43ar.xls.

This is driven mostly by the fact that bachelor’s degrees take longer to 

complete than certificates or associate’s degrees. The median debt for a 

bachelor’s degree is slightly less than twice that of the overall median of 

$9,800 and twice that of a certificate program, reflecting the length of 

time required for this investment (Figure 2). Short-term net present values 

favor shorter programs, but the median earnings of these programs are 

less than the 10-year median earnings of $37,500 for all workers.21
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Predominant Degree
Certificate

10-Year Horizon 40-Year Horizon

Associate’s Bachelor’s

$120,000

$120,000

$723,000

$864,000

$141,000

$71,000

Figure 1. Institutions that primarily grant associate’s degrees have the 
highest short-term net present value, while those that primarily grant 
bachelor’s degrees have the lowest.
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Figure 2. The median debt at colleges that o
er predominantly bachelor's 
degrees is twice as high as the median debt at colleges that predominantly 
o
er certificates.

Median Debt Median 10-Year
Earnings

Net Price

Predominant Degree
Certificate Associate’s Bachelor’s

$8,000

$17,000

$9,000

$20,000

$6,000

$16,000

$25,000

$31,000

$43,000

Source: Georgetown University Center on Education and the Workforce analysis of data from the US Department of Education College Scorecard, 2019.
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The present value is how much a sum of money over time is valued today. 

For example, if we were to receive $1,000 today, it would be worth $1,000 

today. But what if we were promised $1,000 next year? How much would 

we be willing to discount next year’s $1,000 in order to receive it today? 

If we are willing to accept $980 today instead of $1,000 next year, then 

the $980 is the discounted cash flow of next year’s $1,000, representing 

the tradeoff that we are willing to make in order to receive the cash today. 

Over a long time horizon, the choice of discount rate can have large 

effects. Consider a stream of cash flows of $1,000 over a 30-year period: 

At a 2 percent interest rate, the net present value is $22,396. At a 5 percent 

interest rate, the net present value is $15,372. At a 10 percent interest rate, 

the net present value is $9,427.

The rate at which we are willing to discount next year’s cash flow can be 

interpreted as an interest rate (r), as in 

Solving for the discount rate, r is approximately 2 percent.

What if we were to receive the $1,000 two years from today? If we were 

to apply the same discount rate to the amount received two years from 

today, the discounted amount would be slightly more than $961:

27 For an internal rate of return computation, the interest rate is an unknown that solves the above equation when NPV=0.

Cash flows further into the future are discounted at higher rates. 

Therefore, the combined present value today of $1,000 next year and 

$1,000 two years from now is $1,941.55:

or

Following this logic, we calculated net present value (NPV) using the 

following equation:

in which T
PL

 is the program length, T
H
 is the time horizon, and r is the 

interest rate for discounting (2%).27 The interest rate at which future 

cash flows are discounted is usually linked to the alternative returns 

that a person could have earned if the money had been used for other 

investments. We make the assumption that the person is risk averse and 

will compare returns to the yield of a safe investment, such as US Treasury 

securities, which currently have a long-term return of approximately 2 

percent. We use a 2 percent discount rate since we cannot assume that 

someone is willing to trade off the higher risk of investing in the stock 

=$980
$1,000

(1 + r)

= $961.17
$1,000

(1 + 0.02)2

+
$1,000

(1 + r)2

$1,000

(1 + r)

= =$961.17 $1,941.55$980.39+ +
$1,000

(1 + 0.02)2

$1,000

(1 + 0.02)

=NPV ∑
T
PL

t=0

+
Cost

(1 + r)t ∑
T
H

t=T
PL

+1

Earnings

(1 + r)t
–

market for a higher return. Other researchers have used different rates 

such as the average historical returns to the stock market or an average of 

both the yield on US Treasury securities and stock market returns.28 This 

implicitly assumes that someone is willing to accept a higher return in 

exchange for the additional risk of investing in the stock market.29 

Even though we rank the net present value for all colleges with available 

data, we exclude from these rankings an important benchmark: the 

alternative to not investing in postsecondary education. This benchmark 

varies depending on circumstances. For example, instead of attending 

college, a potential student might choose to participate in the labor force 

with just a high school diploma and earn $15,000 a year.30 For another 

potential student, the alternative to not investing in postsecondary 

education might mean earning nothing or earning considerably less, 

especially in areas with high unemployment and few opportunities. 

Moreover, there are geographically specific earnings variations. For example, 

someone who lives in a rural setting and attends a rural community college 

would have different foregone earnings from someone in an urban setting. 

While we cannot account for all possible alternatives, it is important to note 

their existence and students should take this into consideration.31

Assumptions

In analyzing the College Scorecard data, we made the following 

assumptions:

Cost is based on each institution’s reported net price. When an institution 

reports more than one net price (for example, when it reports a separate 

28 Avery and Turner (2012) use 3 percent, while other studies use discount rates of 5 percent or higher. For a review see Barrow and Malamud, “Is College a Worthwhile Investment?,” 2015.
29 The choice of discount rate can depend on the perspective of the analyst. For example, if an analyst was a policy maker interested in the costs and benefits of using loans to subsidize higher education, then a higher discount rate might be 

applicable. In this case, the analyst would consider the costs of administering the federal loan program instead of the individual net price of institutions. Analysts might also use a higher interest rate if they perceived that the cash flows are 
highly risky.

30 This annual earnings amount is close to the federal minimum wage at $7.25 per hour for 2,000 hours per year. The 40-year net present value for this stream of earnings is $397,000, while at a 10-year horizon, the net present value is 
$130,000. At $10 per hour, the 10-year net present value is $180,000, while the 40-year net present value is $547,000. The interest rate used to discount future cash flows is 2 percent. Webber (2016) includes foregone earnings in his analysis.

31 These alternatives are particularly relevant for potential students considering the lowest-ranking institutions.

net price for its largest program or its largest program that does not follow 

a traditional program year), we computed a simple average of all the 

reported net prices.

Program length is based on the predominant undergraduate degree and, 

in the case of certificates, the level of the institution. This estimate favors 

institutions with high graduation rates and may overestimate the total cost 

for institutions with low graduation rates, at which students enrolled for 

shorter periods might incur lower costs. Our assumptions about program 

length are as follows:

Institutions predominantly awarding bachelor’s degrees are 

assigned a program length of four years.

Institutions predominantly awarding associate’s degrees are 

assigned a program length of two years.

Among institutions predominantly awarding certificates, those 

that are less-than-two-year institutions are assigned a program 

length of less than two years; those that are two-year institutions 

are assigned a program length of two years; and those that are 

four-year institutions are assigned a program length of four years.

Cash flows are discounted at an interest rate of 2 percent, using the 

following assumptions about program length:

If the program length is less than two years, we assume that the 

cash flow for the first year is negative—that is, in the first year, the $

http://www.djwarren.me
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Har-Tru 2023 Charleston Open Sponsorship (continued)

Click above to view the stadium motion graphics in action
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to work for your money.* 
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Vanguard

Let 2+2 Personal Advisor Services®  
help you get more from your investments.
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Direct Mail Campaign

These pieces were white-labeled for a 
secondary firm which had been hired 
by the client. As such, I cannot publicly 
divulge the ultimate client, nor who I 
helped create these pieces for. 

The company, individuals, URLs, and 
phone numbers have all been altered to 
preserve this client’s anonymity.

If you would like more information about 
this campaign, however, please reach out 
— I’d be more than happy to discuss it in 
detail, once removed from public access.

F-NB-EXP-PR-V003-0821

Like many investors, you’re 
probably wondering how to get 
ahead of potential inflation and 
rising interest rates.

But figuring out how this environment might 
impact your finances and building a plan for 
resilience isn’t something you need to do alone. 
Expert help from a 2+2 Company advisor is 
available right now.

An advisor who puts you first 

Markets are unpredictable and investing can 
produce strong emotions, which is why it’s a good 
idea to have a professional by your side. We’ll help 
you balance your allocations for today’s financial 
markets, offer you straightforward guidance, 
and help you stay on track toward what’s most 
important to you.

We work for you, not for commissions

Your goals are what matter. 2+2 Company 
expenses are 83% lower than industry averages† 
and our funds consistently outperformed their 
peer-group averages over the past 10 years.* 
We continue to deliver on our belief that an 
investment company should work for you. 2+2 
Company advisors serve your best interests, 
today and every day. 

When you’re ready to join the community of investors 
who count on 2+2 Company to lighten the weight of 
today’s uncertainty, call us at 800-555-7999. 

Is your financial 
plan built for 
resilience? 

Start with one call:  

800-555-7999
or visit us at 
22Co.com/exploreadvice  
to access valuable content.

Put our experience 
to work for you in 
today’s market.

Dear <<Prospect Name>>,

<<Sample A. Sample>>
<<Address 1>>
<<Address 2>>
<<City, ST 12345>>
0123456789
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Let 2+2 Personal Advisor Services®  
help you get more from your investments.

1  2+2 Company average expense ratio: 0.09%. Industry 
average expense ratio: 0.54%. All averages are asset-
weighted. Industry averages exclude 2+2 Company. 
Sources: 2+2 Company and Morningstar, Inc., as of 
December 31, 2020.

2  The annual cost for advice is just 0.30% of the assets we 
manage for you. That’s $3 for every $1,000 in your portfolio.

For more information about 2+2 Company funds, visit 
22Co.com to obtain a prospectus or, if available, a summary 
prospectus. Investment objectives, risks, charges, expenses, 
and other important information about a fund are 
contained in the prospectus; read and consider it carefully 
before investing. 

All investing is subject to risk, including the possible loss of 
the money you invest.

Advice services are provided by 2+2 Company Advisers, Inc., 
a registered investment advisor, or by 2+2 National Trust 
Company, a federally chartered, limited-purpose trust 
company.

The services provided to clients who elect to receive 
ongoing advice will vary based upon the amount of assets 
in a portfolio. Please review Form CRS the 2+2 Company 
Personal Advisor Services Brochure at 22Co.com/brochure 
for important details about the service, including its asset-
based service levels and fee breakpoints.

©2021 The 2+2 Company, Inc. All rights reserved.  
2+2 Company Marketing Corporation, Distributor  
of the 2+2 Funds.

BS10-NBPRD-0821

In addition to low-cost 
funds1 and low-fee expert 
advice,2 you’ll get:

Trusted financial guidance
Our advisors will build a personalized 
plan for you, with your best interests  
at heart.

A financial plan built to help 
withstand market swings
Our financial advisors are here  
to support you. They’re backed by 
seasoned investment experts who  
know how to navigate choppy markets  
and deliver value for you.

A strategy designed to maximize  
your income in retirement
As part of building your plan and  
helping you stay on track, we’ll consider  
all your sources of income in retirement 
to maximize what you have to spend. 

Timely financial advice driven 
by 2+2 Company values.

Call today or visit 22Co.com/exploreadvice  
to see how 2+2 Company can help you manage  
through market ups and downs.
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AARP RESEARCH 
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For more information, contact specific advisor:  

Aisha Bonner Cozad, PhD, ABonner@aarp.org.  

DOI: https://doi.org/10.26419/res.00524.130

Age

37%
34%

19%
10%

Political Views

35%
34%

22%

Education

58%
22%
20%

Race/Ethnicity

75%

4%

4%

2%

17%
13%

Political Party

37%
30%

25%Annual Household Income
40%

30%

23%

Socioeconomic Status (SES) 1

14%

82%

Gender

57%
43%

Employment

40%
11%

33%

Marital Status

62%
16%

9%

12%

Registered  to vote

92%2

Disabled

26%2

Veteran

14%

AARP Member

34%

Profile of U.S. Caregivers 45+55 to 64

4-year college degree

Republican

Moderate

$50,000 to $99,999

Part-time

Divorced/separated

Asian American/Pacific Islander

American Indian/Alaska Native

Higher

Male

65 to 74
75+

Post-graduate study or degree

Independent

Liberal

$100,000+

Retired

Widowed
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Black/African American

Other

45 to 54

Some college or less

Democrat
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Less than $50,000
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Respondent Profile

2 Data source: 2022 
National survey

1 Low SES defined as <Bachelor’s degree 

and <$25,000 household income

41%
have never 
provided care

30%
have provided 

care in the past
29%
are currently 
providing care

1 Data source: 2022 National survey

Caregiving is an Important Issue  

to U.S. Adults Age 45+

Lack of high-speed Internet may inhibit use of technology to aid in caregiving

Vital Voices

TELEHEALTH

A Survey on Issues that Impact U.S. Caregivers Age 45 and Older, 2019-2022

IMPORTANT ISSUES

A variety of issues are important 

to U.S. caregivers 45+

“For the following list of issues, please indicate how important each is to 

you personally.” % “extremely important” or “very important”

“For the following list of issues, please indicate how important each is to 

you personally.” % “extremely important” or “very important”

Half of U.S. caregivers 

must balance 
employment with 

their caregiving duties

EMPLOYMENT

21%

said they need more education/training 

on how to use digital devices1

12%

do NOT have access to high-speed Internet

90%
Caring for a loved one

85%
Getting around 
independently

86%
Aging in place

82%
High-quality long 

term care

Unless otherwise noted, all data above are from the Vital Voices program Cycle 1 Roll-Up (i.e., the aggregate data file comprised of data collected on a rolling basis in all 

53 states/territories from 2019-2021), with a total sample size of n=11,501 caregivers. Annual National surveys were also conducted as part of the Vital Voices program. A 

full description of the methodology is available at AARP.org/VitalVoices. For more information, contact specific advisor: Aisha Bonner Cozad, PhD, ABonner@aarp.org. DOI: 

https://doi.org/10.26419/res.00524.130
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said having good employment 

opportunities in their 

community is important72%

Education

AARP RESEARCH 
© 2024 ALL RIGHTS RESERVED 

AARP.ORG/RESEARCH

For more information, contact specific advisor:  Aisha Bonner Cozad, PhD, ABonner@aarp.orgDOI: https://doi.org/10.26419/res.00524.376

Age
Age

15%

51%

34%

Political Views
Political Views

17%

43%

23%

Education

Marital Status

75%

15%

10%

Race/Ethnicity
Race/Ethnicity

100%

Political Party
Political Party

10%

63%

20%

Annual Household Income

Caregiver Status

Household Income

62%

23%

10%

Caregiver Status
21%

41%

Gender

Employment

Gender

56%

44%

Employment

30%

12%

38%

Marital Status
34%

22%

14%

31%
Registered  

to vote

94%

Disabled

37%

LGBTQ

4%

Veteran

17%

AARP Member

41%

Fast Facts of the 45-Plus

50 to 64 4-year college degree

Democrat
Moderate

$50,000 to less than $100,000
Part-time

Divorced/separated

Past
Male

65+ Post-graduate study or degree

Independent
Liberal

$100,000+
Retired

Widowed

Never married

45 to 49 Some college or less

Republican
Conservative

Less than $50,000
Full-time

Married/living with partner
Black/African American

Current
Female

Vital Voices

1 “For the following list of issues, please indicate how important each is 
to you personally.” % “extremely important” or “very important”

Caregiving is a pressing issue for Virginia adults age 45+A Survey on Issues that Impact Virginia Adults  Age 45 and Older, September 2022
OVER HALF are currently providing unpaid care to a loved one or have in the past

Key caregiving issues  of importance:1

Virginia adults 45+ want services that support aging in place

Currently 
providing 
care

would prefer to receive care at home with caregiver assistance when the basic tasks of life become more difficult

Provided 
care in  
the past

Caring for a loved one Having paid time off to care for themselves or a seriously ill family member

Having alternatives to nursing home care

Having flexibility in their schedule to care for a loved one

87%

85%

86%

80%

25%

76%

31%

think it is important for Virginia to increase funding to have services allowing individuals to live independently at home for as long as possible

94%

Vital Voices

Caregiving is a Pressing Issue for African 

American or Black Missouri Adults Age 45+

A Survey on Issues that Impact African American  

or Black (AA/B) Missouri Adults Age 45 and Older, 2024

Three in five AA/B Missouri adults 

age 45+ have caregiving experience

AA/B working caregivers 

need financial support 

and emotional relief

Missouri’s AA/B residents universally support (91%) a caregiving tax credit 

to help offset the money spent caring for loved ones

Legislation support by political party:

Republican

Democrat

Independent

Have given up working 

or taken time off to 

provide care

58%

Felt stressed emotionally 

or financially strained

74%

Made changes to 

their home for 

their loved one

60%

Used their own money 

to provide care

85%

Vital Voices

89%
91%

99%

Currently 

providing 

care

Provided 

care in  

the past

21% 41%

66% of caregivers are employed  

while providing care
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