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My Process Email me: dj@djwarren.me

U N D E R S TA N D

•	 Read the brief carefully: identify technical 

requirements, flag dependencies, and 

distinguish between a business need, brand-

building exercise, or internal initiative

•	 Review past client work for established tone  

and aesthetics, then look outward for 

inspiration, particularly around any problem 

areas identified in the brief

•	 Sketch in Procreate when a logo or type 

treatment needs fast, unconstrained iteration

B U I L D  A N D  R E F I N E

•	 Set up artboards with all known specs before 

touching a single design element

•	 Rough in a layout and stay open to scrapping 

it. The right solution usually surfaces halfway 

through a wrong approach

•	 Once the design finds its spark, build everything 

else around it; then get eyes on it from the team 

and work through feedback collaboratively

F I N A L I Z E  A N D  D E L I V E R

•	 Accessibility audit: reading order, tagging,  

alt text, and color contrast

•	 Check alignment, color accuracy, image 

resolution, and color space; account for  

any print-specific variables

•	 Clean swatches and pasteboard, run a spell 

check, and do a final visual pass for brand 

alignment, ragging, and widows/orphans

•	 Deliver in the required format and archive 

packaged files for future reference

http://www.djwarren.me
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A wide variety of institutions have low long-term economic value. The bottom 10 institutions range 

from theological institutions to beauty schools to colleges specializing in the arts. They are evenly 

divided between two- and four-year institutions. The short-term (10 year) net present value for all 

these institutions is less than $60,000. Two have a negative net present value (Table 3).

Table 3. The institutions with the lowest net present value in the long term include theological institutions, beauty schools, and a tribal college.

Institution State
Predominant 
award Type

40-year 
NPV rank 40-year NPV

10-year 
NPV rank 10-year NPV

Graduation 
rate

Median 
debt

Yeshivath Viznitz NY Bachelor’s
Private 
nonprofit

4520 $294,000 4296 $24,000 85% NA

Phagans Medford Beauty 
School

OR Certificate
Private for-
profit

4521 $286,000 3847 $52,000 75% $6,765

Pennsylvania Academy of 
the Fine Arts

PA Bachelor’s
Private 
nonprofit

4522 $284,000 4527 -$94,000 55% $19,500

Clarksburg Beauty Academy 
and School of Massage 
Therapy

WV Certificate
Private for-
profit

4522 $284,000 4208 $33,000 55% $6,333

Yeshiva Gedolah Imrei Yosef 
D’spinka

NY Bachelor’s
Private 
nonprofit

4524 $276,000 4357 $17,000 61% NA

Paul Mitchell the School-
Louisville

KY Certificate
Private for-
profit

4525 $258,000 4228 $31,000 59% $11,988

Leech Lake Tribal College MN Associate’s Public 4526 $256,000 3813 $53,000 16% NA

Rabbinical College of Ohr 
Shimon Yisroel

NY Bachelor’s
Private 
nonprofit

4527 $248,000 4475 -$20,000 40% NA

Commonwealth Technical 
Institute

PA Certificate
Private 
nonprofit

4528 $242,000 4395 $8,000 80% NA

Elevate Salon Institute-
Chubbuck

ID Certificate
Private for-
profit

4529 $240,000 4429 $0 80% $13,000

Source: Georgetown University Center on Education and the Workforce analysis of data from the US Department of Education College Scorecard, 2019.

Institutions that offer primarily bachelor’s degrees have the lowest 

short-term economic value but the highest long-term economic 

value. Colleges that offer primarily associate’s degrees have the highest 

short-term economic value ($141,000) (Figure 1). 

21 Georgetown University Center on Education and the Workforce analysis of US Census Bureau, Historical Income Tables: People, Table P-43: Workers (Both Sexes Combined) by Median Earnings and Mean Earnings, https://www2.census.gov/
programs-surveys/cps/tables/time-series/historical-income-people/p43ar.xls.

This is driven mostly by the fact that bachelor’s degrees take longer to 

complete than certificates or associate’s degrees. The median debt for a 

bachelor’s degree is slightly less than twice that of the overall median of 

$9,800 and twice that of a certificate program, reflecting the length of 

time required for this investment (Figure 2). Short-term net present values 

favor shorter programs, but the median earnings of these programs are 

less than the 10-year median earnings of $37,500 for all workers.21
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Predominant Degree
Certificate

10-Year Horizon 40-Year Horizon

Associate’s Bachelor’s

$120,000

$120,000

$723,000

$864,000

$141,000

$71,000

Figure 1. Institutions that primarily grant associate’s degrees have the 
highest short-term net present value, while those that primarily grant 
bachelor’s degrees have the lowest.

M
ed

ia
n

Figure 2. The median debt at colleges that o
er predominantly bachelor's 
degrees is twice as high as the median debt at colleges that predominantly 
o
er certificates.

Median Debt Median 10-Year
Earnings

Net Price

Predominant Degree
Certificate Associate’s Bachelor’s

$8,000

$17,000

$9,000

$20,000

$6,000

$16,000

$25,000

$31,000

$43,000

Source: Georgetown University Center on Education and the Workforce analysis of data from the US Department of Education College Scorecard, 2019.
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The present value is how much a sum of money over time is valued today. 

For example, if we were to receive $1,000 today, it would be worth $1,000 

today. But what if we were promised $1,000 next year? How much would 

we be willing to discount next year’s $1,000 in order to receive it today? 

If we are willing to accept $980 today instead of $1,000 next year, then 

the $980 is the discounted cash flow of next year’s $1,000, representing 

the tradeoff that we are willing to make in order to receive the cash today. 

Over a long time horizon, the choice of discount rate can have large 

effects. Consider a stream of cash flows of $1,000 over a 30-year period: 

At a 2 percent interest rate, the net present value is $22,396. At a 5 percent 

interest rate, the net present value is $15,372. At a 10 percent interest rate, 

the net present value is $9,427.

The rate at which we are willing to discount next year’s cash flow can be 

interpreted as an interest rate (r), as in 

Solving for the discount rate, r is approximately 2 percent.

What if we were to receive the $1,000 two years from today? If we were 

to apply the same discount rate to the amount received two years from 

today, the discounted amount would be slightly more than $961:

27 For an internal rate of return computation, the interest rate is an unknown that solves the above equation when NPV=0.

Cash flows further into the future are discounted at higher rates. 

Therefore, the combined present value today of $1,000 next year and 

$1,000 two years from now is $1,941.55:

or

Following this logic, we calculated net present value (NPV) using the 

following equation:

in which T
PL

 is the program length, T
H
 is the time horizon, and r is the 

interest rate for discounting (2%).27 The interest rate at which future 

cash flows are discounted is usually linked to the alternative returns 

that a person could have earned if the money had been used for other 

investments. We make the assumption that the person is risk averse and 

will compare returns to the yield of a safe investment, such as US Treasury 

securities, which currently have a long-term return of approximately 2 

percent. We use a 2 percent discount rate since we cannot assume that 

someone is willing to trade off the higher risk of investing in the stock 

=$980
$1,000

(1 + r)

= $961.17
$1,000

(1 + 0.02)2

+
$1,000

(1 + r)2

$1,000

(1 + r)

= =$961.17 $1,941.55$980.39+ +
$1,000

(1 + 0.02)2

$1,000

(1 + 0.02)

=NPV ∑
T
PL

t=0

+
Cost

(1 + r)t ∑
T
H

t=T
PL

+1

Earnings

(1 + r)t
–

market for a higher return. Other researchers have used different rates 

such as the average historical returns to the stock market or an average of 

both the yield on US Treasury securities and stock market returns.28 This 

implicitly assumes that someone is willing to accept a higher return in 

exchange for the additional risk of investing in the stock market.29 

Even though we rank the net present value for all colleges with available 

data, we exclude from these rankings an important benchmark: the 

alternative to not investing in postsecondary education. This benchmark 

varies depending on circumstances. For example, instead of attending 

college, a potential student might choose to participate in the labor force 

with just a high school diploma and earn $15,000 a year.30 For another 

potential student, the alternative to not investing in postsecondary 

education might mean earning nothing or earning considerably less, 

especially in areas with high unemployment and few opportunities. 

Moreover, there are geographically specific earnings variations. For example, 

someone who lives in a rural setting and attends a rural community college 

would have different foregone earnings from someone in an urban setting. 

While we cannot account for all possible alternatives, it is important to note 

their existence and students should take this into consideration.31

Assumptions

In analyzing the College Scorecard data, we made the following 

assumptions:

Cost is based on each institution’s reported net price. When an institution 

reports more than one net price (for example, when it reports a separate 

28 Avery and Turner (2012) use 3 percent, while other studies use discount rates of 5 percent or higher. For a review see Barrow and Malamud, “Is College a Worthwhile Investment?,” 2015.
29 The choice of discount rate can depend on the perspective of the analyst. For example, if an analyst was a policy maker interested in the costs and benefits of using loans to subsidize higher education, then a higher discount rate might be 

applicable. In this case, the analyst would consider the costs of administering the federal loan program instead of the individual net price of institutions. Analysts might also use a higher interest rate if they perceived that the cash flows are 
highly risky.

30 This annual earnings amount is close to the federal minimum wage at $7.25 per hour for 2,000 hours per year. The 40-year net present value for this stream of earnings is $397,000, while at a 10-year horizon, the net present value is 
$130,000. At $10 per hour, the 10-year net present value is $180,000, while the 40-year net present value is $547,000. The interest rate used to discount future cash flows is 2 percent. Webber (2016) includes foregone earnings in his analysis.

31 These alternatives are particularly relevant for potential students considering the lowest-ranking institutions.

net price for its largest program or its largest program that does not follow 

a traditional program year), we computed a simple average of all the 

reported net prices.

Program length is based on the predominant undergraduate degree and, 

in the case of certificates, the level of the institution. This estimate favors 

institutions with high graduation rates and may overestimate the total cost 

for institutions with low graduation rates, at which students enrolled for 

shorter periods might incur lower costs. Our assumptions about program 

length are as follows:

Institutions predominantly awarding bachelor’s degrees are 

assigned a program length of four years.

Institutions predominantly awarding associate’s degrees are 

assigned a program length of two years.

Among institutions predominantly awarding certificates, those 

that are less-than-two-year institutions are assigned a program 

length of less than two years; those that are two-year institutions 

are assigned a program length of two years; and those that are 

four-year institutions are assigned a program length of four years.

Cash flows are discounted at an interest rate of 2 percent, using the 

following assumptions about program length:

If the program length is less than two years, we assume that the 

cash flow for the first year is negative—that is, in the first year, the $

•	 Collaborated with a Creative 

Director with an established 

history on the account to align  

on client expectations and  

best practices

•	 Data-heavy national report 

ranking 4,500 colleges by ROI

•	 Challenge: making dense 

statistical comparisons readable 

without losing credibility

•	 Widely shared by national media 
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World Bank Group Report on Climate Migration

•	 203-page flagship publication  

on climate data and policy

•	 Built dual print and digital  

table formats to serve both 

audiences cleanly

•	 Compressed final file from  

118MB to under 9MB for  

low-bandwidth global access

•	 Covered by World Economic 

Forum and Atlantic Council; cited 

by Al Jazeera and Brookings

•	 Worked with Creative Director  

to align his cover design with  

my interior layout
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IFC Tax Due Diligence Suite

•	 Updated existing brochure  

and created multilingual 

translation layouts

•	 Continued development of the 

unified arrow design language 

built prior to my involvement

•	 Produced layouts in French  

and Spanish

•	 Arabic version required full  

RTL mirror layout using  

Middle Eastern edition of  

Adobe InDesign

http://www.djwarren.me


7

L AY O U T  &  D E S I G N

Luck Companies Chester County Rezoning Application

•	 High-stakes rezoning application 

for a multi-phase quarry and 

economic development project

•	 Balanced regulatory precision 

with community storytelling for  

a county commissioner audience

•	 Custom icons, data visualization, 

and infographics throughout

•	 Worked closely with the client  

to properly understand an active 

negotiation process

•	 Application approved: $93M 

investment, 25 new jobs

http://www.djwarren.me
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USAID “Clean Energy and the Circular Economy” Report

CLEAN ENERGY AND THE CIRCULAR 
ECONOMY: OPPORTUNITIES FOR 
INCREASING THE SUSTAINABILITY OF 
RENEWABLE ENERGY VALUE CHAINS 

SCALING UP RENEWABLE ENERGY (SURE)

October 2021

2    |    SCALING UP RENEWABLE ENERGY (SURE) USAID.GOV/ENERGY/SURE

FIGURE 1. Transition from linear to circular economy. Adapted from Wikimedia Commons  
by Catherine Weetman [2]
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Tackling emissions requires us to make products 
differently. Instead of damaged and decommissioned 
equipment piling up in landfills, the life of materials must 
be extended beyond their original intended use. This is 
much more than redoubling efforts on recycling. Circular 
economy strategies that reduce the use of resources 
overall can cut global greenhouse gas (GHG) emissions 
by 22.8 billion tons [3] and relieve pressure on natural 
resources; in the RE sector, this includes critical metals. 
These strategies can chart innovative pathways to net 
zero economies and create sustainable economic growth 
and jobs in economies slowed by COVID-19. 

Shifting to RE complemented by energy efficiency can 
cut 55 percent of global GHG emissions [4]. However, 
for RE to be a truly clean power source, solar, wind, and 
battery equipment must be manufactured, deployed, and 
decommissioned in a net zero, safe, and sustainable way. 
At current rates of production, the annual need for critical 
metals could endanger the transition to a clean energy 
economy. For example, critical metals such as indium and 
silver are needed for solar panels and neodymium is used 
in magnets in both wind turbines and electric vehicles. 

Mining these and other resources produces contaminated 
waste, contributes to biodiversity loss and ecological 
degradation, and involves frequent human rights abuses.

Furthermore, a significant amount of RE equipment is 
approaching the end of its use; the quantity of obsolete 
RE equipment is expected to grow exponentially over 
the next 30 years. In 2019, the world generated an 
estimated 18,000 tons of solar photovoltaic (PV) panel 
waste. By 2050, PV panel waste could increase to 10 
million tons annually [5]. WindEurope estimates that 
around 14,000 blades could be decommissioned by 
2023, equivalent to between 40,000 and 60,000 tons 
[6]. In addition, equipment such as PV panels, solar 
home systems, and batteries are often classified as 
electronic waste (e-waste) or separately (such as in 
the European Commission Batteries Directive), given 
concerns about unsafe handling of waste that results 
in harm to human health and the environment. By 
returning this equipment to be reused or recycled, 
circular economy strategies both keep waste out of 
landfills and reduce demand for the materials that make 
energy equipment in the first place.

USAID.GOV/ENERGY/SURE SCALING UP RENEWABLE ENERGY (SURE)    |    17 

value. Some companies, such as d.light and Aceleron, 
implement take-back or third-party collection schemes. 
In Kenya, Aceleron takes the collected waste cells, re-
designs them, and builds new recyclable and serviceable 
clean energy battery packs [44]. However, implementing 
such schemes in remote areas is costly for small off-grid 
solar companies. This creates an opportunity for donors 
and governments to offer assistance [45].

ENERGY STORAGE

MAKE. The dominant type of Li-ion batteries is Li-
cobalt oxide, but many other Li-ion configurations exist 
and the types and uses of batteries continue to evolve. 
Steve Christensen of the Responsible Battery Coalition 
[46] assumes that for the next few years, Li-cobalt oxide 
battery systems will make up the predominant waste 
stream. Cobalt oxide is classified as a hazardous material. 
It is a carcinogen, may cause asthma-like allergies and 
skin rashes, may ignite spontaneously, and is harmful to 
aquatic life [47].

USE. Many countries continue to use lead-acid 
batteries, effectively recycling lead and reusing it for new 
batteries. This showcases a mature example of a circular 
economy. However, if not regulated adequately (informal 
sector), this practice is known to cause major health and 
environmental hazards because of the toxicity of lead. 
Due to their lower performance compared to Li-ion 

batteries, lead-acid batteries are not used in EVs and are 
being replaced in advanced RE storage systems [48].

Although most batteries available for recycling in the 
early 2020s came from consumer electronics (e-waste), 
passenger EVs and stationary storage will account for 90 
percent of the recycling market by 2030. This demand 
will create two million metric tons of Li-ion battery scrap 
per year by 2030 [49].

FIGURE 5. Projected global annual Li-ion battery deployments (left) and global annual Li-ion 
battery retirements reaching EOU (right) by end-use. Adapted from BNEF, 2019 [49]
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Extending battery life is a way to 
avoid breakdown, reduce waste, and 
postpone recycling. USAID’s Global 
LEAP Award, managed by CLASP, 
is an international competition to 
identify and promote innovation. 
In the latest round in early 2021, 
the award focused on batteries and 
circular economy solutions for solar 
home system battery systems,  
battery management systems,  
and battery life extension.

24    |    SCALING UP RENEWABLE ENERGY (SURE) USAID.GOV/ENERGY/SURE

Colombia intends to first chart the flow of industrial 
materials and mass consumption products and then 
introduce sustainable circular packaging materials. While 
RE equipment is not explicitly mentioned, building 
materials will follow [64]. 

There are country-specific policies related to EOU 
RE, landfill bans, and EPR. Starting in 2020, PV project 
owners in Japan must pay into a decommissioning fund. 
In the United States, policies are emerging at the state 
level. Arizona is considering a bill that requires panels to 
be recycled at dedicated recycling facilities. Washington 
implemented a stewardship and takeback program. 
Several other states are forming legislation on PV waste 
or establishing PV collection programs. [34]. 

“
Most EC member countries 

have adopted the circular 

economy framework and 

are developing roadmaps  

and piloting possibilities.

USAID.GOV/ENERGY/SURE SCALING UP RENEWABLE ENERGY (SURE)    |    37 

CHAPTER 5  
RECOMMENDATIONS FOR 
IMPLEMENTATION

Commercial, policy, and technology interventions are 
needed to transform the secondary market for RE 
technologies. To determine where to start, it is necessary to 
analyze strengths and weaknesses and assess the resources 
available for each intervention. This will vary by country.

5.1 Entry Points  
for Implementation 

Many stakeholders are addressing the challenge of 
cultivating a circular economy in the RE sector. While 
circularity seems to be the most appropriate way 
forward, it is not a major consideration, let alone a 
priority for most countries outside of Europe, nor for 
private enterprises. Applying the circular economy 
framework to RE equipment EOU challenges is even 

more rare, incidental, and in its very early stages, often 
residing with one or a few passionate champions. Figure 
10 is a high-level illustration of potential organizations, 
governments, or people that USAID can work with. The 
figure shows the three partially overlapping spheres: 
circular economy, RE, and waste and recycling. There is a 
nexus of promising stakeholders, including organizations 
that truly understand and use circular economy 
approaches. Next, there are three areas where two of 
the spheres overlap. Then there are the three spheres 
themselves, each of which may offer entry points for 
USAID. These categories and correlated organizations 
are included in Table 4, which can be used to evaluate 
whether USAID Missions have affinity with these 
entities and whether they are active in areas where 
USAID is also working.

FIGURE 10. Intersection of circular economy, RE sector, and waste sector stakeholders
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PROMOTERS

RENEWABLE
ENERGY
SECTOR

WASTE
SECTOR

•	 Collaborated with a Creative 

Director with an established 

history on the account to align  

on client expectations and  

best practices

•	 Research report on  

clean energy and circular 

economy opportunities

•	 Content included data charts, 

comparative tables, process 

diagrams, and pullout statistics

•	 Designed for a global policy 

audience requiring accessible, 

credible layout

http://www.djwarren.me


9

B R A N D  G O V E R N A N C E

Horace Mann WISE Brand Guidelines

Brand
Guidelines
WISE® by Horace Mann

Grey + Orange  
is the preferred logo 
color lock up, can be 
used on backgrounds 
that are at least  
50% lighter 

White + Orange  
is for use on darker 
backgrounds where  
the preferred color 
lock up won’t provide 
enough contrast

Grey or Reversed 
is for use in black  
and white settings 
where there are single 
color limitations

Color usage

Notes:

	● The full-color logos should be used only on WISE color backgrounds. Avoid 
using full-color logos on photographs unless the logo sits on a black or white 
area of the image

	● Two color logos should not be lowered in opacity

11  |  Click here to return to the TOC  �

Typography

Size dictates importance, so the largest element on the page will get the  
most attention. Placement, weight and color can also play a significant role  
in impacting visual hierarchy.

Utilize these attributes to help prioritize content, either emphasizing or  
de-emphasizing elements. Group related content on a page to help organize 
messaging or create relationships between content.

The WISE choice

83% 
of American adults who 
bought life insurance reported 
coverage for burial and final 
expenses as a top reason 
to purchase life insurance.1

continuedGW-BR-LT1000 (8/23)

For people who work for their communities, thinking 
about others is a way of life. Providing for your family 
and loved ones is a priority. Many public employees are 
heads of households and responsible for their families’ 
financial stability. 

WISE Term Life Insurance can help you support 
and protect your loved ones if something should 
happen to you.

When you choose this coverage, it may help preserve the 
financial well-being of loved ones

	● The cash benefit payout for eligible claims can be used for any purpose — 
like medical bills, childcare, tuition, mortgage or rent, household expenses, 
or to cover final expenses.

	● Term Life Insurance can be an especially good fit for young 
families, families on a budget, or in need of affordable coverage.

	● According to the National Funeral Directors Association, the median 
cost of a funeral in the U.S. was $7,848 in 2021.2 Term Life Insurance can 
cover this significant expense. 

There are several key advantages when you purchase  
WISE Term Life Insurance through your employer: 

 � Convenient. Your premium payments will be automatically  
made through payroll deduction.

 � Flexible. Valuable coverage at a group cost for a set period of time.

 � Guaranteed. With no physical exams needed.*

 � Easy. With no medical questions, you can enroll in just minutes!

Headline

Not overly large, as this 
example is from an interior 
page, but uses the pop of 
Orange to grab attention.

Introductory copy

Slightly larger (Montserrat 
Regular 12/16) than the 
normal body copy below it  
to denote its importance.

Copy is interrupted by an 
infographic, keeping the lines 
short. Long lines of copy can 
be tedious to read.

Copy layout

Offsetting and narrowing this column from the 
introductory copy helps not only indicate that this 
section is different from what’s above, it also gives 
the whole page more white space, lending it an 
open, airy feeling.

Bullets

Bullets deliver larger amounts 
of information in glanceable, 
easily understood bits of text.

Using bullets for one list  
and checkmarks for the  
other allows for added  
visual interest.

36  |  Click here to return to the TOC  �

WISE® Colors

Primary

For all palette colors (both primary and secondary), the PMS color does not correlate with the RGB 
and CMYK builds. Do not use any builds taken from Pantone swatch books or found online. The 
PMS values shown below represent a close approximation to the color builds, but are not taken 
from Pantone.

Mist
#8fb0a8
R143 G176 B168
C46 M19 Y34 K0
PMS 623 C

Grey
#3d4040
R143 G176 B168
C46 M19 Y34 K0
PMS 446 C

Black 
#000000
R0 G0 B0
C100 M100 Y100 K100
PMS Black C

Oatmeal
#f2f1ed
R143 G176 B168
C46 M19 Y34 K0
PMS Warm Gray 1C

White  
#ffffff
R255 G255 B255
C0 M0 Y0 K0

Orange
#e7701f
R143 G176 B168
C46 M19 Y34 K0
PMS 158 C

Notes:

	● Orange is not an acceptable color to use as a primary color. It’s intended use is 
as an accent color. It also should not be used at a lower opacity than 100%

	● Values sourced from Horace Mann documentation

13  |  Click here to return to the TOC  �

Brand Iconography
Common WISE filled icons examples

Common WISE outline icons examples
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Long Term Disability Insurance
Help your employees replace their income  
if they become disabled

Many Americans think that disability won’t happen to them. However, 
it’s more common than you may think: more than one in four 
20-year-olds become disabled before reaching retirement age.1

You can help protect employees and their income from the financial 
impact of a long term disability. Whether you offer WISE Long Term 
Disability insurance benefits as an employer-paid or voluntary 
benefit, you’ll provide meaningful and cost-effective coverage.

Support your employees with Long Term  
Disability Insurance

	● To provide a comprehensive and competitive total  
compensation package.

	● To provide one more meaningful incentive to work  
for your organization.

	● Offer more value in your recruiting efforts.

	● To help your employees protect and replace their  
income if they become Disabled.

Steady, reliable income 

is essential to your 

employees’ livelihood. 

If someone becomes 

disabled, the plans 

they’ve made for their 

future, and more 

immediately, their 

daily cash flow can 

change in an instant. 

GW-BR-LTD1001 (8/23)

#1 
Losing a job and a 
regular source of income 
was rated as the top 
reason for bankruptcy.2

CONSIDER THE FACTS: 

of American adults 
have some type  
of disability.3

27%

™

XYZ Logo

[wisebenefits.com]

Body copy

Noto Sans 10/14, Grey 1

Justified alignment

Bold type within body text is Noto 
Sans Black, Grey

Default paragraph spacing is “space 
after” .125” but can be adjusted due  
to content needs

Space before and after em dashes

Document grid

Set up as an 8 column page  
with 0.25” gutters

Align elements to column grid

WISE logo 
should appear 
in the top left of 
the cover page

1.5” wide, with 
0.7” padding 
below before  
H1 header

Bullets

Same as body size/color

Left alignment, inset 0.1875”

Orange call out 

The left-side rule 
on the Orange  
Call Out is managed 
by the paragraph 
border dialog

Rule is Mint 2pt, 
.125 left offset

Partnership logo 

When needed,  
a partner logo should 
appear on the left

Partner logo should be 
balanced in size to the 
Horace Mann logo

Footer logo

Horace Mann logo should appear on 
the right

Horace Mann logo should stretch 
from the margin edge to the second 
gutter from right (roughly 1.97” wide)

Abide by logo guidelines when 
considering the spacing above

Design

Product Sell Sheet grid

0.625”

0.5”

0.375”

0.625”

0.25 Gutter

Typography punctuation

	● Include periods on bullets unless it 
is a true list (not complete sentences). 

	● Space before and after em dashes.
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Infographics

86% 
of those who work in the public 
sector feel their work aligns 

with the desire to do something 
meaningful and worthwhile.1

of U.S. workers claim that 
the more work benefits they 
have, the happier they are 

with their job.2

72% 

Multiple/center align

One in four of today’s 20-year-olds can 
expect to be out of work for at least 
a year because of a disabling condition 
before they reach retirement age.3

20  YEAR- 
 OLDS 2nd 

Life Insurance is the second 
most enrolled benefit after 
health insurance.1

Infographic left justified align Infographic with rule

“X in X” people infographics

Leave a visual separation between 
the noted portion (in Mist) and the 
remaining representative group 
members (in Mist Light 2)

MORE THAN

4 IN 10
AMERICANS
will have a cancer 
diagnosis in their 
lifetime.3

Infographic/vertical stack

	● If used, icons should not be placed in a circle.

	● Infographic body text should be justified  
Noto Sans Regular 10pt/14pt, Grey 1

	● Callout numbers should be Montserrat ExtraBold 
36pt, Grey. Accompanying text that isn’t a numeral 
(e.g. “... year-olds”) should be all caps Montserrat 
SemiBold 12

Centered format

For centered 
infographics, the 
body copy should 
be center aligned 
(as opposed to 
center justified).

If multiple 
infographics are 
present, separate 
them with a 1pt 
Grey 2 stroke.

The stroke width 
and spacing are 
variable, but 
should preserve 
the principles of 
creating white 
space in layouts.
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•	 Comprehensive brand guide for 

the WISE product line

•	 Led layout while coordinating 

findings from a multi-person team

•	 Required building new standards 

around existing public-facing 

content

•	 Went beyond broad standards, 

specifying grid structures for 

individual document types and 

exact CTA formatting

http://www.djwarren.me
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L AY O U T  &  D E S I G N

Direct Mail Campaigns

XXXXXX XXXXXX © Medical Company,® 2019 

<<First Name>> <<Last Name>> 
<<Address 1>> 
<<Address 2>> 
<<City>>, <<ST>> <<ZIP>> 

123456789

Enroll Today
Complete and return the 

enclosed enrollment form  

in the postage paid envelope

Or call  
<<1-800-000-0000>>

Or visit or chat with us online at  

dental.medicalcompany.com

Medical Company Insurance Company

<<XXX-XXX-XXX-XXX>>

Your Pre-Approval code is:

Real dental insurance. 
Affordable coverage for the care you need.

Dear <<First Name>>,

Dental care is more and more important as you age. Consider this:

• Your oral health is a window to your overall health. Your smile says  

a lot about who you are and can even impact how you’re feeling.

• Oral health can contribute to a host of conditions including  

heart disease and diabetes.

• Medicare does not cover dental care.

Your dental care needs special attention and you can take action today to get 

the care you need. Affordable Dental Insurance can help you with preventive 

dental care to spot and treat problems early on—and can save you hundreds, 

even thousands on treatment for issues that could and are likely to arise.

You’re pre-approved. 

Act today and you can have dental care for life with real insurance, not a discount plan, that will provide you:

• Guaranteed acceptance. No health questions. Easy enrollment.

• Coverage for more than 350 procedures. From routine exams to fillings to crowns—and even dentures.

• No deductible for you to pay before you receive insurance benefits.

• No annual or lifetime maximum on the insurance benefits you receive.

• See any dentist you like. Keep your current dentist or if you’re still looking, we have more than  

470,000 provider locations.

Affordable care for life.

Remember, Medicare does not cover dental care. If you’re years away from retiring, or have retired,  

you can keep this affordable coverage for as long as you live, as long as you’re paying monthly premiums.  

You deserve the quality of life that comes when your teeth function and feel the way they should. 

Immediate coverage. 

Once you enroll and your Affordable Dental Insurance is in effect, you’re covered immediately for more than  

30 preventive services, including exams, cleanings and x-rays. Basic and major care coverage is just months away.

You’ll be covered for just about everything your dentist can do for you. 

Our Basic Plus and Standard Plus options cover the same 350 procedures. The Standard Plus plan costs  

a little more but offers you a higher reimbursement for each of the 350 covered procedures. The information 

enclosed gives you a clear picture of when coverage for care begins and your options for the amount  

of coverage you want. We’re on stand-by and ready to talk with you about the benefits you’ll receive.

Call now. 

We’ve reserved this special Affordable Dental Insurance coverage  

for you, with Your Pre-Approval code. Your acceptance is guaranteed. 

With Affordable Dental Insurance you can pay as little as a dollar a day 

and save hundreds, even thousands on dental care.

We look forward to helping you with the dental care you deserve.

Affordable care you can smile about.

Sincerely,

Mary Person 

[Title]

With Affordable 
Dental Insurance 
you’ll have:
• Unlimited benefits

• No deductibles

• No annual or lifetime limits

•  Monthly premiums for  

about a dollar a day

See any dentist you like.

Get coverage for over  
350 dental procedures. 

Call for fastest enrollment. 

<<1-800-000-0000>>

Your Pre-Approval code:

<<XXX-XXX-XXX-XXX>>

39e2h4629

DENTAL CARE CONTACT CARD

<<First Name>> <<Last Name>>

Personal Offer Code: <<123-456-789-000>>
Medical Company
XXVF-1020

dental.medicalcompany.com 

1-800-791-6496

F-NB-EXP-PR-V003-0821

Like many investors, you’re 
probably wondering how to get 
ahead of potential inflation and 
rising interest rates.

But figuring out how this environment might 
impact your finances and building a plan for 
resilience isn’t something you need to do alone. 
Expert help from a 2+2 Company advisor is 
available right now.

An advisor who puts you first 

Markets are unpredictable and investing can 
produce strong emotions, which is why it’s a good 
idea to have a professional by your side. We’ll help 
you balance your allocations for today’s financial 
markets, offer you straightforward guidance, 
and help you stay on track toward what’s most 
important to you.

We work for you, not for commissions

Your goals are what matter. 2+2 Company 
expenses are 83% lower than industry averages† 
and our funds consistently outperformed their 
peer-group averages over the past 10 years.* 
We continue to deliver on our belief that an 
investment company should work for you. 2+2 
Company advisors serve your best interests, 
today and every day. 

When you’re ready to join the community of investors 
who count on 2+2 Company to lighten the weight of 
today’s uncertainty, call us at 800-555-7999. 

Is your financial 
plan built for 
resilience? 

Start with one call:  

800-555-7999
or visit us at 
22Co.com/exploreadvice  
to access valuable content.

Put our experience 
to work for you in 
today’s market.

Dear <<Prospect Name>>,

<<Sample A. Sample>>
<<Address 1>>
<<Address 2>>
<<City, ST 12345>>
0123456789

OE-B-TR-0821

30% Recycled Fiber

Put our track record  

of strong performance  

to work for your money.* 

We’ll start with a  

plan built for you.

PRSRT STD

U.S. Postage 

PAID 

Vanguard

Let 2+2 Personal Advisor Services
®  

help you get more from your investments.

1  2+2 Company average expense ratio: 0.09%. Industry 

average expense ratio: 0.54%. All averages are asset-

weighted. Industry averages exclude 2+2 Company. 

Sources: 2+2 Company and Morningstar, Inc., as of 

December 31, 2020.

2  The annual cost for advice is just 0.30% of the assets we 

manage for you. That’s $3 for every $1,000 in your portfolio.

For more information about 2+2 Company funds, visit 

22Co.com to obtain a prospectus or, if available, a summary 

prospectus. Investment objectives, risks, charges, expenses, 

and other important information about a fund are 

contained in the prospectus; read and consider it carefully 

before investing. 

All investing is subject to risk, including the possible loss of 

the money you invest.

Advice services are provided by 2+2 Company Advisers, Inc., 

a registered investment advisor, or by 2+2 National Trust 

Company, a federally chartered, limited-purpose trust 

company.

The services provided to clients who elect to receive 

ongoing advice will vary based upon the amount of assets 

in a portfolio. Please review Form CRS the 2+2 Company 

Personal Advisor Services Brochure at 22Co.com/brochure 

for important details about the service, including its asset-

based service levels and fee breakpoints.

©2021 The 2+2 Company, Inc. All rights reserved.  

2+2 Company Marketing Corporation, Distributor  

of the 2+2 Funds.

BS10-NBPRD-0821

In addition to low-cost 

funds1  and low-fee expert 

advice,2  you’ll get:

Trusted financial guidance

Our advisors will build a personalized 

plan for you, with your best interests  

at heart.

A financial plan built to help 

withstand market swings

Our financial advisors are here  

to support you. They’re backed by 

seasoned investment experts who  

know how to navigate choppy markets  

and deliver value for you.

A strategy designed to maximize  

your income in retirement

As part of building your plan and  

helping you stay on track, we’ll consider  

all your sources of income in retirement 

to maximize what you have to spend. 

Timely financial advice driven 
by 2+2 Company values.Call today or visit 22Co.com/exploreadvice  

to see how 2+2 Company can help you manage  

through market ups and downs.

You can enroll in just minutes  
with the form enclosed. 

For fastest service call: 
1-800-791-7254

Or chat with us online at  
dental.medicalcompany.com

Now is not the time to put your overall health care on hold. 

As we age, we begin to think more seriously about a number of health concerns often linked to our dental health, including:
• Heart disease
• Stroke
• Diabetes

• Arthritis
• Osteoporosis
• Alzheimer’s disease

Enroll Today

Dental issues are not an inevitable  part of aging. 

Advancing age does put many seniors at risk for a number of dental health problems—yet  it doesn’t have to be this way.     
Timely, preventive care can help mitigate many common issues often associated with getting older. 

Act now to get this Affordable Dental Insurance to help keep your teeth and mouth healthy for your lifetime.

39e2h4629

DENTAL CARE CONTACT CARD<<First Name>> <<Last Name>>Personal Offer Code: <<123-456-789-000>>

Medical CompanyXXVF-1020

dental.medicalcompany.com 

1-800-791-6496

Affordable Dental Insurance from Medical 

Company Insurance Company

When you have Affordable Dental Insurance, 

you’ll have coverage for a low monthly premium 

that can save you hundreds—even thousands 

down the road. And you’ll have the confidence 

that comes with knowing you’re taking care of 

your teeth and your overall health. 

A dentist plays  

an important role  

in your overall health.

It’s time to go.

© Medical Company,® 2021

XXX-XXXXX

SATISFACTION GUARANTEED

Regardless of dental health

•	 Clients under NDA. Some details 

altered to protect confidentiality

•	 Deliverables: letters, buckslips, 

brochures, tip-ons, and envelopes 

with variable data production

•	 Designed to drive response from 

targeted investor audiences

http://www.djwarren.me
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L AY O U T  &  D E S I G N

VA Department of Education SEL Guidebook

•	 Suite of guidebooks supporting 

Social Emotional Learning 

implementation in Virginia

•	 Each book targeted a specific  

age range of students

•	 Required a visual system  

flexible enough to feel age-

appropriate while maintaining 

series consistency

•	 Developed a photo treatment  

style and carried it out to all 

imagery throughout

http://www.djwarren.me
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C A M P A I G N

Equitable Wade Pfau Campaign — Email, Social, Direct Mail

•	 Campaign assets for brokers to 

drive client engagement using Dr. 

Wade Pfau’s expertise

•	 Deliverables: email layouts,  

social media posts, and direct 

mail postcard

•	 Selected from three competing 

internal concepts after presenting 

layouts to an 8-10 person 

marketing team

•	 Paired with an intentionally 

informal broker follow-up for  

a two-step authoritative-to-

personal approach

http://www.djwarren.me


13

E V E N T

Har-Tru 2023 Charleston Open Sponsorship

Click above to view the stadium motion graphics in action

•	 Opportunity to reach a consumer 

audience beyond Har-Tru’s 

traditional B2B market

•	 One of two designers who pitched 

concepts; my design was selected 

by the agency owner and Creative 

Director to carry forward

•	 Deliverables: event signage, 

apparel, branded booth items, 

stadium motion graphics

http://www.djwarren.me
https://youtu.be/zAERUCFvVyo
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P A C K A G I N G

Wounded Warrior Cannabis Packaging

•	 Product line developed for 

veterans within a sensitive, 

heavily regulated category

•	 Required honoring Wounded 

Warrior’s trusted, mission-

driven brand identity

•	 Concepts spanned capsules, 

edibles, flower jars, and vape 

cartridges across multiple  

co-brand treatments

•	 Line did not reach production

http://www.djwarren.me
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P A C K A G I N G

Luck Companies Branded Products and Packaging

•	 Created branded products and 

packaging for Luck Companies 

employees and clients

•	 Complex die lines and printing 

processes were common

•	 Regulatory compliance needed  

in the case of the peanut tin

http://www.djwarren.me
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I L L U S T R AT I O N

Forgotten People, Forgotten Diseases Book Cover

•	 Third edition of Dr. Peter J. Hotez’s 

book on neglected diseases

•	 Required an illustration that  

could carry the weight of the 

subject matter

•	 Created a densely-packed 

neighborhood illustration where 

buildings and power lines form 

a negative-space silhouette of a 

mother and two children

•	 Cover visible during Dr. Hotez’s 

appearances on CNN and CNBC 

around the book’s release

http://www.djwarren.me


dj@djwarren.me

Print & Digital Design

Motion Graphics & Video Editing

Product Design

Presentation Design

http://www.djwarren.me
mailto:dj%40djwarren.me?subject=

